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Abstract: Succeeding in any political endeavor requires thoughtful execution. As digital media rose in influ-
ence while traditional outreach remained relevant, various campaign strategies were employed to target spe-
cific goals. This study aimed to describe students' views on how election campaign strategies shaped newly
registered voters' political views. The study adopted a qualitative-descriptive approach, gathering data through
a pre-validated, semi-structured written interview guide. Nine (9) newly registered voters from the College of
Education were selected through purposive sampling. Clarke and Braun's thematic analysis was used to iden-
tify recurring patterns in the data. Seven (7) key themes emerged from the analysis namely: (1) Advertising
through social media, (2) Interacting with trending posts and memes, (3) Participating in online discussions,
(4) Doing door-to-door campaigning, (5) Using posters, banners and flyers, (6) Organizing rallies, and (7)
Displaying campaign slogans, then classified into fifteen (15) categories. Results identified that while digital
platforms expanded voters’ exposure to campaign information, conventional methods continued to build trust
through personal interaction. The interplay of digital and conventional approaches in election campaigning
proves essential in shaping varied political perspectives among young voters.
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1. Introduction

Election Campaigning has been growing relevant in the lives of every Filipino as it influences
their political behavior and perspective toward political candidates. Through campaigning, political
parties present their ideas and positions on relevant societal issues that would encourage voters to take
their side (Open Election Data Initiative 2021). Platforms such as digital media and traditional out-
reach are a few of the techniques and strategies that candidates use to deliver their messages and
advocacies. In recent years, digital campaigning has become a key element in election strategies,
reshaping the realm of electioneering globally (Sernani et al. 2025). With the development of internet
technologies, the concept of social media allowed politicians to easily reach large audiences within
seconds with just a post on a platform (Yuksel and Bayrak 2024). Specific platforms such as Face-
book, Twitter, and Instagram, frequently used by the masses, facilitate interaction between voters and
politicians, allowing them to coordinate, seek feedback, mobilize, and assess public opinion (Jungherr
2023; Yuksel and Bayrak 2024). The perceived usefulness of these media significantly influences the
behavior in seeking political information, increasing political talks among young adults, and urging
them to become more aware about candidates’ political status. In contrast, conventional or what we
call “traditional” campaigns continue to coexist with their digital counterparts. Campaigns including
door-to-door campaigning, the placement of posters and banners, and the giving of pins offer a per-
sonal touch, showcasing candidates’ dialogue skills, persuasive abilities, and knack for engaging po-
tential voters (Adi et al. 2023). Election campaign posters are essential visual communication means
designed to entice electorates to vote for candidates (Cristobal 2022). Moreover, a study conducted
in Laguna with the cooperation of campaign volunteers showed that door-to-door visits to introduce
a party were effective in increasing vote share (Cruz et al. 2024). The variation from digital and con-
ventional media during political campaigns became a constant useful strategy that affected the polit-
ical behavior of Filipinos, particularly towards youth voters who are highly engaged. Since younger
generations represent a crucial segment in elections, understanding their responsiveness to different
campaign strategies may provide insights into whether conventional campaign strategies still hold
influence over students or whether digital campaigns have become the dominant force in shaping their
political views.
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While the influence of social media and conventional campaigning on voters’ election awareness and behavior has been exten-
sively studied, researchers identified two major gaps in prior research and literature. First, based on prior research, there is a population
gap with the chosen informants, creating different generalizations. Little research was done to examine the influence of conventional
and digital campaign strategies on students of different programs with the use of qualitative methods. Previous research has focused
primarily on the population of first-time voters among political science students only (Ascura et al. 2023; Flores et al. 2022). Very little
research was done on students from diverse academic backgrounds, who may have varying levels of political interests and engagement.
Second, there is a methodological gap in the prior research stating a lack of the use of qualitative research methods and designs. Prior
research proposes a new analytical framework and calls for further research to explore causal links and include qualitative data to
deepen the understanding of political knowledge (Gherghina and Marian 2023). Most studies exploring voters’ behavior relied heavily
on quantitative methods, which, while valuable, may not fully capture social phenomena trends and provide a complete analysis of
voters’ behavior. By addressing both the population and methodological gaps, this paper will provide new insights into the key function
of conventional and online campaign efforts on students’ political views, attitudes, and behaviors.

This study seeks to assess students' views on how election campaign strategies shaped newly registered voters’ political views.
To fill the existing gaps mentioned in the previous conducted studies, a qualitative-descriptive research design will be used to describe
how digital and traditional campaign tactics have influenced the political thinking of newly registered voters. This research is anchored
on a theory that acts as a guide or framework to gain more knowledge of the study’s concept. The Social Cognitive Theory (SCT) by
Albert Bandura in 1986 supports this study to find out the influence of students’ observation and learning of digital and conventional
campaign strategies used by politicians in a social context on their political views. The undertaking of this research will provide valuable
insight into how various political strategies directly or indirectly influence the students’ views of the political sphere. It will also enable
policymakers, educators, and political strategists to develop more effective ways to engage young individuals in the electoral process,
ultimately fostering a more aware and politically active generation of the future.

2. Methods
2.1 Research Design

This research investigated students’ views of election campaign strategies that shaped the political views of the newly regis-
tered voters. This study employed a qualitative-descriptive research design for a comprehensive account and in-depth description
of political views formation among newly registered voters due to the various campaign strategies (Prime 2024). This study allowed
the researchers to give extensive narration of patterns and voters’ reflections on the role of each digital and conventional campaign
strategy (Creswell and Poth 2018). The richness of descriptive data collected through this design provided a more explicit grasp of
the research problem than the numeric approach of quantitative methods (Creswell and Poth 2018). A descriptive research design
was utilized to gather information about the different views of the newly registered voters from the College of Education, which
were influenced by traditional campaign strategies (i.e., posters, banners, and door-to-door campaigning) and digital campaign
strategies (i.e., Twitter, Facebook, and TikTok). Grounded in Social Cognitive Theory that emphasizes learning from the environ-
ment, the study hence explored the influence of different conventional and digital campaign strategies on students’ political views
through exposure (Schunk 2023).

2.2 Instrument

To gather data needed for the study, the researchers used an interview guide which is divided into three (3) sections. The first
(1) part was designated for the informants’ personal information and demographic profile. The second (2) part contained open-
ended questions, focused solely on identifying the perceived influence of digital campaign strategies. Lastly, the third (3) part was
the continuation of the interview questions focused on distinguishing the influence of conventional campaign strategies. It was
regarded as the most practical for the study as it allowed researchers to collect open-ended data, explore participants' thoughts,
feelings, and beliefs about a particular topic, and delve deeply into personal issues (DeJonckheere and Vaughn 2019). Correspond-
ingly, the interview guide was validated by one (1) doctorate degree holder with expertise in qualitative research and pilot-tested on
one (1) undergraduate student of the College of Education who met nearly all the inclusion criteria. Likewise, the researchers utilized
purposeful sampling to identify the informants; it was the best sampling technique as this allows for the selection of individuals who
have first-hand experience with the phenomenon being studied (Creswell and Poth 2018; Patton 2015).

2.3 Informants

Nine (9) students from a College of Education at a public university in the Philippines were the study’s chosen informants.
The inclusion criteria are as follows:

(1) He/She must be a newly registered voter of Iloilo in the most recent election
(2) He/She is a student of West Visayas State University - College of Education
(3) He/She must be the youngest newly registered voter of their school organization

2.4 Data Collection Procedure

Data collection began after receiving approval from the Dean of the College of Education, ensuring ethical compliance. In-
formants were informed about the study’s purpose before voluntarily providing informed consent. Written interviews were con-
ducted to gather qualitative data on voter education and political engagement. Gibbs’ Reflective Cycle Model (1988) guided the
process, encouraging informants to reflect on their experiences through six stages: description, feelings, evaluation, analysis, con-
clusion, and action plan. This structured approach ensured thoughtful and detailed responses. All data were carefully documented
and kept confidential to protect informants’ privacy. Ethical considerations were strictly followed to maintain research integrity.
Findings will be analyzed to contribute to discussions on voter education and political engagement.

2.5 Data Analysis
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The data were analyzed using Braun and Clarke’s Thematic Analysis (2006), which provides a structured approach to identi-
fying key themes within qualitative data. The researcher engaged in a systematic process of familiarization with the data, generating
initial codes, searching for patterns, reviewing themes, defining them, and producing a final report. Open coding was applied to
categorize significant phrases and patterns, allowing for the recognition of common themes across informants’ responses. A de-
scriptive summary presented the findings, incorporating direct excerpts to highlight key insights while focusing on the informants'
experiences rather than interpreting deeper meanings. To strengthen research credibility, peer reviewing, member checking, and
triangulation of information through literature and observation was considered to support the reliability and validity of the discus-
sion. The analysis was conducted with high ethical standards to reduce bias and guarantee interpretative accuracy. The outcomes
are presented in a clear story, connecting discoveries to the literature and elaborating on the implications for voter education, political
engagement, and further research.

Table 1. Profile of Informants

Pseudonym Gender Age College Organizaton
Rose Female 19 Kapisanang Diwa at Panitik
Avi Female 18 Science Teaching Majors' Association
Shane Female 18 Association of Early Childhood Education Students
Maria Female 18 English Majors’ Organization
Nena Female 19 Majors of Values Education
Ravi Female 18 Special Education Students’ Association
Pedro Male 18 Social Science Students’ Society
Felly Female 18 Circle of Mathematicians
Anna Female 19 Association of General Education Students

3. Findings
To understand how election campaign strategies shaped newly registered voters’ political views, this study generated 7 themes.
These were:

(1) Advertising through social media

(2) Interacting with trending posts and memes
(3) Participating in online discussions

(4) Doing door-to-door campaigning

(5) Using posters, banners and flyers

(6) Organizing rallies

(7) Displaying campaign slogans

From these themes emerged fifteen (15) sub-themes which include:

(1) Encouraging political participation through exposure to issues online
(2) Navigating the political sphere through digital literacy

(3) Promoting comprehensive evaluation of election candidates

(4) Incorporating politics to lived experiences

(5) Influencing voters to make careful decisions

(6) Instigating voters’ critical thinking through engagement in different viewpoints
(7) Increasing voters’ knowledge of electoral candidates’ background

(8) Promoting online dialogue

(9) Assessing candidates through direct engagement

(10) Clarifying information

(11) Raising awareness by providing quick reference

(12) Strengthening support

(13) Encouraging critical evaluation through candidate personality exposure
(14) Conveying values clearly

(15) Crafting a candidate’s image for lasting impressions

3.1 Advertising through Social Media

Social media advertising allows election campaigns to tailor messages to specific demographic groups based on detailed user
data. This micro-targeting enhances persuasion efforts and mobilization by delivering highly relevant messages to segmented audi-
ences (Kreiss 2016). Divided into three categories, namely:

(1) Encouraging political participation through exposure to issues online
(2) Navigating the political sphere through digital literacy
(3) Promoting comprehensive evaluation of election candidates

3.1.1 Encouraging Political Participation through Exposure to Issues Online
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Exposure to issue-based media and online campaigns increases political engagement, especially among the younger genera-
tion. Newly registered voters are exposed to different content which has led to boosting their civic engagement and developing a
sense of agency in social issues.

ROSE: “After getting exposed to content online, I somehow get to understand and be involved in certain issues”.

AVI: “Sometimes, I come across endorsements that is why I am getting curious about a certain issue and search for more
videos or posts to learn more.”

3.1.2 Navigating the Political Sphere through Digital Literacy

In the political sphere, this specific literacy is indeed crucial for navigating a complex digital environment loaded with political
messages, misinformation, and propaganda. They thoroughly explore the details and check whether it is factual or misleading. This
gives them evaluative skills to reason out and confront biases.

AVI: “False information or misleading details can also make it hard to know what is true, so I try to check the facts before
deciding.”

i

ANNA: “I always make sure to verify the information to distinguish between true and false news.’
3.1.3 Promoting Comprehensive Evaluation of Election Candidates

Holistic evaluation of political candidates denotes the comprehensive assessment of the qualifications, track records, policy
positions, character, and leadership styles, rather than relying solely on popularity and media image. Having a well-rounded evalu-
ation of political candidates enables newly registered voters to understand both the strengths and weaknesses of candidates, allowing
them to enhance a more critical and balanced assessment.

Il

PEDRO: “These strategies helped me see beyond popularity and consider mere capable and deserving candidates.’

)

FELLY: “Social media has shaped my perception of candidates by showing both their positive and negative sides.’
3.2 Interacting with Trending Posts and Memes

The branded memes online have emerged as influential tools in political communication and campaigning. These digital for-
mats are highly engaging, shareable, and often resonate with audience emotions, making them particularly effective in shaping
public discourse, especially among younger voters. This theme is divided into two categories:

(1) Incorporating politics to lived experiences
(2) Influencing voters to make careful decisions

3.2.1 Incorporating Politics to Lived Experiences

These satirical and engaging forms of entertainment not only give amusement to newly registered voters but also present
trending topics and social concerns comprehensively. Different social media platforms such as Facebook, X, and TikTok enable
memes to generate “affective storytelling”, where users connect personal emotions and lived experiences to larger political narra-
tives.

AVI: “They made complex issues more relatable and helped me think critically about candidates and issues.”
ROSE: “What draws my attention to them are their relatability, timeliness, issues involved, and simply their advocacies.”
3.2.2 Influencing Voters to Make Careful Decisions

Political memes can boost political efficacy, particularly among youth. When memes encourage discussion or challenge misin-
formation, they can stimulate critical thinking and prompt users, especially newly registered voters, to research further, leading to
more informed choices. With its humorous and recognizable traits, it encourages newly registered voters to construct rational choices
and exercise their power through carefully considered decisions.

MARIA: “Through contents that often appear on my newsfeed like memes or jokes, which usually catch my attention, I could
fully evaluate who to vote for and which candidates to support.”

3.3 Participating in Online Discussions

Political debates and interviews are chief components of political discourse, providing candidates with the opportunity to
present their advocacies, respond to critiques, challenge other aspirants, and most importantly, connect with the public. This theme
is divided into three categories:

(1) Instigating voters’ critical thinking through engagement in different viewpoints
(2) Increasing voters’ knowledge of electoral candidates’ background

(3) Promoting online dialogue
3.3.1 Instigating Voters’ Critical Thinking through Engagement in Different Viewpoints

Political debates and interviews provide opportunities for citizens and voters to encounter arguments and reinforce their exist-
ing beliefs, which triggers deeper and more effortful information processing (Erisen et al. 2017). Encounters with online discussions
foster deliberative democracy, where contrasting viewpoints and sides are not only acknowledged but also scrutinized in public
forums which inspire newly registered voters to critically engage with political issues and reconsider their choices.

AVI: “It offers different perspectives and challenges my views because this allows me to be exposed to their ideas and style of
communicating.”

3.3.2 Increasing Voters’ Knowledge of Electoral Candidates’ Background

Forums increased not only political interest but also perceived candidate competency. Conducted debates and interviews are
more than just a mere performance; they directly communicate a candidate's priorities, past achievements, policy intentions, and
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offer the public their leadership potential and values, helping newly registered voters build a strong foundation of knowledge in
terms of the candidate’s background.

NENA: “Listening to the candidates defend and reason out why they want a certain position makes me more knowledgeable
about their capabilities and commitment to serving the country.”

PEDRO: “This platform allows them to share their plans, achievements, and connect with people's needs.”
3.3.3 Promoting Online Dialogue

Citizens and voters’ exposure to candidates’ arguments increases their ability to express opinions and views on information
about candidates to make voting decisions (Palacios and Arnold 2021). Discussions and public conversations that centered on press-
ing social and political issues reveal a range of outlooks, stimulate interest in key topics, and foster dialogue that can shape newly
registered voters' outcomes and civic behavior.

FELLY: “Their strong opinions and commentaries on controversial topics and how they express their passionate views about
it triggered a wider conversation.”

3.4 Doing Door-to-door Campaigning
In every election, door-to-door campaigning is a personal way of providing information and encouraging citizens to vote in a
certain way. It is one of the effective measures to go beyond the community and increase voting turnout. This theme is further
simplified into one category:
(1) Assessing candidates through direct engagement
3.4.1 Assessing Candidates through Direct Engagement

Through face-to-face engagement, candidates demonstrate electoral engagement and present their motives in running for a
position, thus, it “bridge the gap” among voters (Cantoni and Pons 2020). This further allows voters to have a direct look among
plans, personalities and commitment of candidates in serving people, assessing them beyond words.

ROSE: “Iwas able to get a "closer look" on not just their plans and advocacies but also their whole personality.”

ANNA: “These interactions influenced my perception of candidates by showing their commitment to engaging with us (voters)
directly, making them seem more approachable and responsive to concerns.”

3.5 Using Posters, Banners and Flyers
Utilizing printed materials such as posters, banners, and flyers plays an important part in projecting the presence of candidates
in public places. They are effective in targeting regionally concentrated groups and those who are not online (Fox, 2022). This theme
is further classified into two sub-themes such as:
(1) Clarifying information
(2) Raising awareness by providing quick references
3.5.1 Clarifying Information

Newly registered voters take posters, banners, and flyers as strategies that clarify information, making campaign messages
easier to understand, to form initial impressions and decisions. Having a clear and creative way of messaging in campaign materials
improves voters’ memory and understanding of candidates’ platforms, which is beneficial for both parties.

FELLY: “These materials made the candidate’s campaign more visible and easier to understand. Seeing them helped me learn
about their goals, values, and personality.”

3.5.2 Raising Awareness by Providing Quick References

Exposure to posters, banners, and flyers provides newly registered voters with primary awareness about the identity of running
candidates and their basic platforms. These campaign materials serve as quick references to identify key messages and reasons to
support them.

NENA: “These materials make you more knowledgeable about the candidate and also show the reason why you should vote
for them.”

AVI: “These materials help me see who'’s running.”
3.6 Organizing Rallies

For many newly registered voters, attending or witnessing rallies organized by political parties builds a sense of energy and
belonging, strengthening their emotional connection with candidates. Rallies act as collective moments where candidates aim to
reinforce trust, credibility, and engagement. This theme is categorized into two:

(1) Strengthening support

(2) Encouraging critical evaluation through candidate personality exposure
3.6.1 Strengthening support

Participating in rallies energizes newly registered voters, solidifying their belief in candidates’ platforms and advocacies
through demonstrating such collective support. Rallies foster a sense of belonging that strengthens their emotional connection to
candidates and their platforms, enhancing their credibility by perceived public support (Teehankee 2022).

MARIA: “During the rally, the candidates shared their goals and reasons for running, which I believed were the most impactful

in shaping my opinion.”

PEDRO: “The event made me believe in the candidate and their platform to some extent.”
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3.6.2 Encouraging critical evaluation through candidate personality exposure

Political rallies enable voters to assess candidates’ personality, giving newly registered voters insight into their character in-
fluencing their connection and trust. Voters can observe candidates’ nonverbal behavior, such as facial expressions, tone of voice,
and body language, which significantly influence their perceptions of authenticity and competence (Luebke and Engelmann 2022;
Carpinella et al. 2016).

AVI: “The event made me question the sincerity of the candidate's campaign. This made me more skeptical about their true
intentions and whether their platform is built on real change.”

’

MARIA: “It helped me understand the candidate’s personality and how they interact with people.’
3.7 Displaying Campaign Slogan

Displaying campaign slogans in public spaces offers clear and concise messages that help newly registered voters grasp can-
didates’ core values and promises. Slogans serve not only as memorable hooks but also as reflections of the candidates’ identities

and platforms. As noted by Mangad, Gaston, and Ulla (2024), campaign slogans continue to play a key role in shaping how voters,
especially young and first-time voters, recognize and relate to political figures. This theme is categorized into two:

(1) Conveying values clearly
(2) Crafting a candidate’s image for lasting impressions

3.7.1 Conveying Values Clearly

Displaying campaign slogans through short and memorable phrases to effectively convey candidates’ core values and com-
mitments, helping newly-registered voters quickly understand what each candidate represents (Mangad et al. 2024). These slogans
often employ simple, vernacular language and emotional appeals designed to evoke feelings of authenticity and build meaningful
connections with voters (Mangad et al. 2024).

AVI: “The aspects of the campaign that led me to support them were their consistent message of empowering the marginalized.
Their slogan made them committed to serving everyone, not just the powerful.”

PEDRO: “Campaign ads or slogans are persuasive when they are clear, honest, and reflect the candidate’s true values and
commitments.”

3.7.2 Crafting a Candidate’s Image for Lasting Impressions

A campaign slogan leaves a lasting impression among newly registered voters that relate to principles linked to the candidate.
These slogans are not only designed to leave lasting impressions but also evoke emotional responses that strengthen the candidate’s
authenticity and relatability. In addition, campaign slogans serve as reflections of the candidate’s identity and background, symbol-
ically expressing their public image and primary policy priorities in a way that resonates with voters’ own experiences and beliefs
(Mangad et al. 2024).

AVI: “Slogan often promised honesty and better living for everyone. It connects with people who wanted a transparent leader
who cared about all Filipinos, especially the poor.”

FELLY: “A slogan made me think more seriously about the candidate’s promises and goals. It’s connected with what people
wanted-real change.”

4. Discussion

Modeled after the Social Cognitive Theory by Albert Bandura (1989), this study aimed to identify how election campaign
strategies shaped newly registered voters’ political views. Seven (7) significant themes were generated. These were:

(1) Advertising through social media

(2) Interacting with trending posts and memes
(3) Participating in online discussions

(4) Doing door-to-door campaigning

(5) Using posters, banners and flyers

(6) Organizing rallies

(7) Displaying campaign slogans

From these themes emerged fifteen (15) categories.

Adbvertising through social media is one of the key elements for targeting, which allows advertisers to mount customized
political messages to particularly responsive audiences. This form of strategy can send ads that appeal to the interests of distinct
voter groups and content that resonates with unique political perspectives (Bar et al. 2024). In this study, newly registered voters’
interactions with these online-related election campaigns led them to become committed to the democratic process, helped them
navigate online political content responsibly, and honed their critical thinking competence. Encouraging political participation
through exposure to issues online is a central concern in the field of political communication and civic education literature that
arouses participation in socially related concerns. Relates to Banducci and Stevens (2015), political campaigns increase the urge for
youth engagement, specifically when they emphasize salient election campaign issues. They discovered that young and fresh voters
achieved such a level of political consciousness and active discussion due to exposure to appropriate campaign messages during the
electoral period. Moreover, Boulianne (2015) found a positive correlation between political engagement and social media use, par-
ticularly when users are subject to issue-specific content. Political advertisements that directly address pressing societal challenges
such as climate change, healthcare, or education can stimulate cognitive engagement and increase political attention. Young voters’
exposure to sponsored political content on social platforms raises issue salience and motivates them to reflect on their political
attitudes and behaviors (Theocharis and Van Deth 2018). More so, Vraga, Thorson, and Kligler-Vilenchik (2015) demonstrated that
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social media advertisements that revolve around core matters can also improve civic aptitude. When users come across content that
highlights
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Figure 1. Thematic Map of Informants’ Views on Election Campaign Strategies

public concerns, they are more likely to seek additional references and discuss these issues with peers. Thus, newly registered voters
viewed social media advertising as a means of elevating their consciousness and familiarity with underlying political matters. On
the contrary, Ali et al. (2019) revealed that Facebook’s advertising algorithms can unintentionally result in demographic irregulari-
ties. This may be a factor in political fragmentation and the formation of filter bubbles, where users are mainly introduced to content
that aligns with their existing perceptions, thus limiting their exposure to diverse political issues due to algorithm-driven echo
chambers. In this study, advertising also promotes digital literacy in navigating political sphere as it nourishes the skills to spot
misinformation and verify facts. Some newly registered voters stumbled upon misleading information online, as a result, they gained
the potential to carefully examine details to see if something is factual or merely ambiguous. This helps them think critically and
challenge biased views. Political participation among individuals requires a high level of digital literacy that equips them to access,
evaluate, and use online information consciously. Digital literacy includes the ability to ethically and responsibly utilize communi-
cation technologies to locate, assess, produce, and share information. It involves a combination of cognitive processes and technical
proficiency. (Reddy et al. 2020). This is considered important to explore the complex digital environment full of diverse political
messages and propaganda. Digital and media literacy provide youth voters with different sources and tools that will help them verify
information when joining online dialogue. Thus, it is important to improve this literacy skill to decrease their vulnerability against
misleading information online that may manipulate their views towards electoral candidates. Kahne and Bowyer (2017) identified
that individuals are considered experts at examining political posts online when they are increasingly digital literate. Additionally,
Guess and Munger (2023) stated that individuals who are strongly digital literate possess great ability to navigate wide and complex
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information, which reduces their risks of being deceived by misinformation. This study highlights that strong digital literacy frame-
works are essential to develop more informed political participation. Promoting comprehensive evaluation of election candidates is
also as important since voters often rely on mental shortcuts to perceive candidates by their affiliation to political parties or endorse-
ments. Newly registered voters’ access to political information and their understanding are crucial in molding their judgment on
candidates. Voters with higher political knowledge are more capable to conduct thorough evaluation of candidates from different
angles, rather than focusing solely on their visible attributes. As one of the findings found out, newly registered voters’ ability to
comprehensively evaluate candidates allows them to understand both positive and negative qualities of candidates, thus, they have
a more critical and balanced assessment.

Moreover, trending posts and memes were also strategies that were recognized not only as a source of entertainment, but also
as political commentaries. Memes act as political propaganda that appeals to humor and emotions of voters, swaying them to par-
ticipate in political discourse on social media. Memes encourage newly registered voters to express political opinions in diversified
culture that co-creates different campaign narratives, indirectly helping electoral candidates reach a large population, particularly
youth, in informal and relatable ways. This user-generated content can augment campaign messages and otherwise undermine op-
ponents (Highfield 2016). In political campaigns, memes can simplify complicated issues, create emotional connections, and serve
as vehicles for political persuasion. Their humorous and ironic nature has enabled them to foster identity politics and create shareable
narratives (Wells et al. 2016). Because of their cultural ideas, symbols, and practices, they made complex issues more relatable, thus
helping newly registered voters to incorporate politics with their lived experiences. Wiggins and Bowers (2015) state that meme
virality depends on simplicity and ease of replication. In political campaigns, these skills let candidates, or their supporters translate
key messages into formats comprehensively, particularly to young people. This study also emphasizes trending posts and memes
influence voters to make careful decisions. Political participation through social media, including the sharing and discussion of viral
content, helps increase political awareness and motivates voters. This form of participation can support the dissemination of
knowledge through collaborative learning and stimulate informed decision-making among networks of voters (Wells et al. 2016).
Thus, this allows voters to express their values and align with political causes in a way that feels authentic (Penney 2017). As a
result, voters form logical, confident, and well-reasoned choices in their minds, enabling them to exercise their power through
rational decision-making.

This study highlighted the key importance of participating in online discussions that serve multiple functions: informing voters,
reinforcing existing preferences, and occasionally shifting voter support. According to Vaccari and Valeriani (2015), digital political
communication-including live-streamed debates and social media interviews—broadens participation, especially among young vot-
ers who consume politics through digital platforms. These platforms have an interactive nature which can be utilized as a mechanism
for building political engagement. Newly registered voters in this study pointed out that online discussions instigate their critical
thinking through their engagement in different viewpoints. Likewise, it offers them different perspectives and challenging insights.
The development of critical thinking is fundamentally tied to one’s ability to coordinate conflicting evidence and arguments. Polit-
ical debates and interviews serve as public exercises to boost voters’ political awareness, increasing issue knowledge, candidate
recognition, and confidence in vote preferences, especially among young and less-informed voters (Palacios and Arnold 2021). In
addition, Guidetti, Harell, and Min (2024) found that exposure to diverse perspectives expands political knowledge, encourages
complex reasoning processes, and strengthens political efficacy by challenging ideological homogeneity. As students heard directly
conflicting claims, they learned to evaluate evidence, reason logically, and defend policy positions. Furthermore, it also revolved
around on increasing voters’ knowledge of electoral candidates’ background. Newly registered voters of this study precisely built
knowledge about the capabilities and commitment of a certain candidate. Debates that feature clear contrasts in experience, prepar-
edness, and problem-solving capacity notably improve both knowledge and confidence in evaluating qualifications that may reflect
the potential experiences of first-time voters (Palacios and Arnold, 2021). Political debates serve as informative deliberations that
allow candidates to showcase their qualities and respond to challenges from opponents. Bidwell, Casey and Glennerster (2015),
found that voters who viewed candidate debates demonstrated heightened knowledge of candidates’ policy positions and back-
grounds, and were more likely to align their vote with candidate qualifications and promises. Hence, viewers and voters gained a
substantial understanding of candidates’ issue positions and perceived qualifications. One of the findings of this study mentioned
that promoting online dialogue sparks meaningful discussion that highlights issues. Online dialogues which include debates and
interviews serve as opportunities for thoughtful public engagement, allowing citizens to explore candidates’ platforms. These mo-
ments frequently spark political discussions in both personal and communal settings, encouraging people to talk about political
issues with others and thereby deepening their civic understanding and involvement.

On the other hand, conventional election campaigns, which include door-to-door campaigning, rallies and placement of printed
materials in public places were also used to effectively influence voters’ decision-making. These strategies allow them to establish
both direct and indirect interactions with electoral candidates that can influence their views and provide positive electoral outcomes
(Adi et al. 2023; Fisher et al. 2016; Subekti et al. 2022). In this study, it is revealed that through door-to-door campaigning, voters
can assess candidates through direct engagements that this strategy provides. Throughout election campaigning, engagement is
considered as the most efficient act to establish connections and persuade voters as it bridges the gap among them. This implies that
involving the physical presence of a candidate in campaigning is more persuasive than how crafted messages work (Cantoni and
Pons 2020). This strategy also enables voters to have a direct look at candidates’ commitment by critically assessing their actions
and behaviors beyond words, which is impossible compared to interactions using online platforms. The study by Baum and Owens
(2022) identified a 3 percent increase in vote share and 6 points increase in vote margin of a candidate after door-to-door campaign-
ing. This highly supports the idea that direct interactions with candidates allow voters to witness the true qualities of candidates and
make a sound judgement. These findings prove that newly registered voters’ views door-to-door campaigning as impactful in shap-
ing their political views. However, despite of the provided results, it has limitations that may fail to encourage voters to follow a
certain viewpoint. One reason is that candidates may not have the qualities to make campaigning impactful. Results from the study
of Cantoni and Pons (2020) show that door-to-door campaigning made by candidates’ weeks before the election did not have any
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significant effect on electoral participation. This proves that candidates' characteristics and their way of interacting with citizens can
significantly affect the impact of the campaign, despite their effort to show up face-to-face.

Indirect conventional election campaign strategies, particularly using posters, banners, and flyers, also serve an important part
as a usual method of campaigning among electoral candidates. Despite the presence of online and mass media advertising, they
remain an effective way to reach regionally concentrated groups and stand for candidates in places where they are unable to physi-
cally present themselves among the electorate (Fox, 2022; Omole 2024). In this study, it was identified that these printed materials
help in clarifying information and simplifying complex political messages for voters to be provided with information and update
their views about candidates. Posters communicate significant messages about politicians, and their concision in visuals and texts
allows voters to understand the messages they want to convey (Omole 2024). This study also revealed that utilizing posters, banners,
and flyers helped raise awareness among newly registered voters by providing quick references. Voters tend to be interested in
gathering information in memorable messages, and easy to read quickly, especially when written in the form of banners or posters.
Moreover, the touch of creative and systematic design of these messages enables them to grasp ideas and awareness towards candi-
dates (Maskuri and Paramitha 2022). The intricacy of these materials also adds to the impression voters have of candidates. Candi-
dates explore their usefulness as something that can project their ambition. Posters, banners, and flyers are displayed in public places
where the voters can easily access to present the political agendas and qualities of a particular candidate or a party (Gburova et al.
2023; Omole 2024). Newly registered voters’ frequent exposure to these strategies helps them develop a high sense of familiarity
with candidates’ names and faces, supporting the idea that the more voters are exposed to these campaign materials, the more they
become familiar with candidates, which increases their tendency to vote for that candidate (Cadiz et al. 2024). Nevertheless, con-
ventional campaigns have their limitations. With the influence of social media and technology, political parties must continuously
adapt to meet the demands of society in the political process (Adi et al. 2023). Moreover, the practice of utilizing posters, creative
banners, and flyers during campaigns indeed impacts voters' perceptions but not in a general manner. Voters may prefer physical
campaigning over solely posters. Parties or candidates that are distant and exclusive from people will gradually be abandoned by
the voters. General election campaigns shift in focus and strategy, where campaigns do not only rely on either conventional or digital
methods but also on identifying candidates' potential through personal engagements (Adi et al. 2023).

Moreover, this study identified that organizing rallies and displaying campaign slogans remain impactful elements of conven-
tional campaign strategies. Rallies energize and strengthen support among newly registered voters while offering opportunities to
observe candidates’ sincerity through their behavior and message delivery. These face-to-face encounters promote both emotional
connection and critical evaluation. In addition, campaign slogans, through short and memorable phrases, help communicate a can-
didate’s values, identity, and priorities. When slogans align with candidates’ actions, they enhance recognition and trust. This re-
flects how linguistic simplicity and emotional appeal in political messaging help shape voter familiarity and connection with political
figures (Mangada et al. 2024).

Although this study provides insight into students’ views on how election campaign strategies influence the political views of
newly registered voters, several limitations should be considered and may serve as starting points for future research. First, the
participants in this study were exclusively from the College of Education, making the findings inapplicable to students of other
academic disciplines, who may have different political experiences or exposure to campaign strategies. Future studies should con-
sider a more diverse set of participants across various colleges to gain broader perspectives. Second, the sample size was limited to
nine (9) newly registered voters. While their insights offered valuable qualitative data, the small sample size limits the generaliza-
bility of the findings. A larger and more diverse sample would allow for more comprehensive and potentially generalizable conclu-
sions. Third, the focus on newly registered voters excludes the viewpoints of older or more politically experienced voters. Future
research could compare perceptions across different age groups or levels of voting experience. Fourth, the scope of the study was
limited to digital and conventional campaign strategies. While this offers a specific lens, political behavior is influenced by a variety
of other factors. Subsequent studies may benefit from examining additional variables such as party affiliation, political ideology,
media literacy, or voter education programs, all of which may also play critical roles in shaping political opinions. Fifth, the data
collection method relied on a written interview questionnaire. While this provided structured and accessible responses, it may have
constrained the depth typically seen in face-to-face or oral interviews. Future research might incorporate semi-structured or in-depth
interviews to yield richer data. Sixth, the cultural and political context of the study was limited to the Philippines, in which the
findings may not be directly applicable to voters in other countries or electoral systems. Comparative studies across different national
or regional contexts would provide a more global understanding of campaign influence. Despite these limitations, the study contrib-
utes meaningful insights into the interplay between election campaign strategies and voters’ views, serving as a foundation for
further research exploring political dynamics, particularly among emerging voter demographics.

5. Conclusions

Campaigning is an essential element in every political endeavor, serving as the gateway to a candidate's success. Several
campaign strategies were used to disseminate political platforms and influence the political views of voters, particularly the newly
registered ones, towards their voting decisions. Digital and conventional campaigning serve huge roles to present candidates’ plat-
forms and plans while enhancing voters’ awareness and skills to assess them. Digital platforms allow personalized interaction to a
wide audience, while traditional methods offer credibility and resonate with voters’ emotion by offering physical interactions. These
serve as approaches that make campaigning adaptable to diverse ways and preferences on how voters from different backgrounds
take information in expanding their perspective to make informed decisions. Newly registered voters must also be knowledgeable
of these strategies and how it shapes their views to take part in political issues and exercise their voting rights. Indeed, election
campaign strategies shape how newly registered voters shape their political views and make careful voting decisions, highlighting
the importance of using both conventional and digital approaches to provide more inclusive and effective campaign strategies,
especially in engaging youth.
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